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The NCTC students participated in the 2006 Marketplace for Kids at the Alerus on April 27. Marketplace is designed to help grow young entrepreneurs by showcasing/introducing them to a variety of career choices in a fun, hands-on environment.

The NCTC students conducted a Nutrition Knowledge quiz for the kids and their instructors/chaperones. The sessions involved product displays, and a quiz that offered multiple choice answers to some common food and exercise choices an individual might make on a daily basis. The quiz was to show how marketing research is used to answer such questions as: 
How much need and/or want will there be for a specific product? 

Will these products make a difference?

Will they sell?

NCTC students took small groups through the various stations of the quiz and explained to them how this is part of the marketing discovery process that is used to help develop and introduce new products to the store shelf. By matching up the customer’s wants and needs with new product development, the consumer is provided with more choices in the marketplace. Marketing research is part of this discovery. Once everyone had completed the quiz, we provided the correct answers and compared/contrasted everyone’s nutritional knowledge. 
Our choice of survey topic was influenced by the rising levels of obesity that are being reported in the USA today. Many new food products and diets are being developed to help curb the obesity problem, but without proper consumer knowledge (through marketing research), just how effective/successful will these products be?  
